Master of Tourism and Travel Management

MTTM
Master of Tourism & Travel Management (MTTM) Programme has been developed keeping
in view the learner’s who are already employed in the tourism sector at various levels and
those who intend to make a career in the tourism industry. The thrust at the Masters level is
to train managers to meet the tourism industry requirements.

FIRST YEAR

MTTM-1

MTTM-2

Management Functions
and Behaviour in
Tourism

Human Resource Planning
and Development in
tourism

This particular course
introduces
management concepts
and functions essential
for managers in the
tourism
industry.
Specialised
areas
include
managerial
responsibilities
and
skills;
management
systems and processes;
management
information systems;
organisational
structure; interpersonal
relations; leadership
styles etc

This course explains
the
concepts
of Human Resources
Planning
and
Development
in
Tourism

Assessment
1.Assignment
2.Term-end
Examination

Areas
covered
includes levels of
planning;
demand
and
supply
forecasting;
job
evaluation,
job
analysis and job
description; human
resource information
systems
human
resource audit and
accounting;
organization
of
human
resource
development system
and Assessment
new emerging
trends
etc which
1. Assignment
have
a
bearing on
2. Term-end
the Examination
tourism industry

MTTM-3

MTTM-4

MTTM-5

Managing
Personnel in
Tourism

Information
Management Systems
and Tourism

Accounting and
Finance for Managers
in Tourism

This course covers
the various areas
which will help in
creating a highly
motivated,
trained
and
professional
work
force
in
tourism organisations
like
recruitment,
selection;
Staff
training;
career
planning; counseling;
transfer, promotion;
performance;
disciplinary issues;
Gender
issues;

human rights and
consumer
protection etc

Assessment
1. Assignment
2. Term-end
Examination
3.

This course will
familiarise learner
with concepts and
processes related to
managing
information and the
information system.
The course deals
with
information
systems; computer
networks; role of
computers
in
management
functions; MIS and
various social and
legal issues related
to use of computer

This course on
accounting and
finance explains
the
accounting
framework, gives
an understanding
of the financial
statements,
the
cost management,
financial
and
investment
analysis and the
various
issues
involved in taking
a
financial
decision

Assessment
1. Assignment
2. Term-end
Examination

Assessment
1. Assignment
2. Term-end
Examination

MTTM-6

MTTM-7

Marketing for
Tourism Managers

Managing Sales
and Promotion in
Tourism

This
course
is
concerned with the
management
of
exchange process
between a service
provider and its
customers. It deals
with marketing and
its
application;
marketing planning
the
organisations
involved;
understanding the
customers; product
management;
pricing
and
promotion strategy;
distribution
and
public policy.

This
course
introduces
learners to the
nuances of the
sales concept and
process;
skills
required by the
salesperson; retail
communication;
various aspects of
management
related to Sales
like planning and
financing
etc.;
issues related to
sales promotion
and
also
the
client-agency
relation.

Assessment
1.Assignment
2.Term-end
Examination

Assessment
1. Assignment
2. Term-end
Examination

MTTM-8
Managing
Entrepreneurship and
Small Business in Tourism

This

course

introduces learners
to the world of
entrepreneurship
and small business.
It describes how
the skills in this
area
can
be
developed;
the
business
opportunity; their
scanning;
and
business
plan
preparation
and
feasibility studies,
ownership

structure,
management
skills etc

Assessment
1. Assignment
2. Term-end
Examination

Master of Tourism and Travel Management

MTTM
SECOND YEAR

MTTM-9

MTTM-10

MTTM-11

Understanding
Tourism Markets

Tourism Impacts

Tourism Planning and
Development

This course gives
learner the details
on
how
to
understand
a
tourism market. It
has an overview of
the world tourism
markets; tourism
information
sources,
the
importance
and
elements of market
research;
market
segmentation and
characteristics of
various markets in
the context of
Indian tourism.

Assessment
1.Assignment
2.Term-end
Examination

The course discusses
tourism impacts on
thematic basis. It starts
with a debate on
sustainable
development and then
explains the economic,
social, political and
environmental impact
of
tourism
development
supplementing
them
with specific cases. It
also discusses the
issues related to code
of ethics and the
debate
related
to
tourism legislation.

Assessment
1.Assignment
2.Term-end
Examination

This course aim at
familiarising
learner
with the varied aspects
of tourism planning
right
from
the
evolution of planning
in
tourism;
the
environmental, social,
cultural, economical
and
political
considerations
and
approaches;
development
of
Tourism plans strategic
perspective in planning
to planning issues at
the global, national,
regional and local
level.

Assessment
1.Assignment
2.Term-end
Examination
3.

MTTM-12
Tourism Products:
Design and
Development

The essence of
this course is how
tourism resources
can be converted
into
tourism
products.
It
covers
the
characteristics of
service industry
and the product
designing
process.
Other
issues, priorities
and concerns in
destination
designing
are
explained

through specific
cases.

Assessment
1.Assignment
2.Term-end
Examination

MTTM-13
Tourism Operations

This is a course
which
aims
at
sensitising learners
to the application of
management
principles
and
concepts in actual
tourism operations.
How to
handle
different situations,
training the staffs,
handling
crisis
situation etc. are
some of the themes
which run through
the various Units of
this
course
for
different
tourism

businesses.

Assessment
1. Assignment
2. Term-end
Examination

MTTM-14
Tourist Transport
Operations (Road
Transport)

This
course
discusses aspects
related to the
operations of road
tourist transport;
establishing
a
tourist transport
business,
infrastructure and
capital required,
segmenting
markets; costing;
pricing; selling,
managerial
aspects; personnel
management and
transportation
laws
and
regulations

Assessment
1.Assignment
2.Term-end
Examination

MTTM-115

MTTM-16

MICE Management

Dissertation work

This course deals
exclusively
with
management issues in
the area of MICE
business. It discusses
Meetings, Incentive
Travel, Convention
Management;
Expositions,
Exhibitions
and
Tradeshows; Travel
Fairs and Marts;
Organisations
promoting
MICE;
ICT
applications;
marketing,
entrepreneurship in
MICE and a case
study
on
MICE
operations.

Assessment
1. Assignment
2. Term-end
Examination

Themes
and
other details is
given separately
in a Dissertation
Guide Book
A Proposal of
about
1000
words need to
be prepared and
approved before
undertaking the
dissertation
work.

Dissertation
1.Dissertation
Report
Evaluation

